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You Can HEAR The Difference!
_!)RE-�ELLING FOR MID-SOUTH MERCHANTS

MEMPHIS SALUTED BY WMPS
WMPS, Inc., MEMPHIS, TENNESSEE

Nationwide Broadcast Originates
In Studios of Station WMPS

The City of Memphis was saluted for the cotton industry, brought
by WMPS over a coast - to-coa st out the f a ct that M emphis i s the
hookup of the American Broadcast- unrivaled cotton capital of the
ing Company last month. The pro- world, with half of America's cot
gram, titled "Our Town Speaks," ton moving through Memphis. The
is a regular Saturday feature of charm and beauty of the cotton
the American Broadcasting Com- capital was emphasized with the
pany and originates from a differ- presence of Miss Hilma Seay, the
1947 Maid of Cotton, who has
ent city each week.
The central voice on the Mem- traveled cro H-count ry and to E u
phis broadcast of "Our Town ro pe demonstrating the varied uses
Speaks'' was that of Colonel Mem- of cotton fabrics.
Also in the wor ld's largest
phis, portrayed by Bob N eal,
WMPS program director. The Col- brack et is Memphis' hardwood
one ! br iefly traced the history of lumber in dustry. Mr. C. Arthur
Memph is from its founding b y Gen- Bruce of the E. L. B ruce Company
era ! An dre w J ack&0 n an d J ohn s poke b rie fly as representativ e of
Overton, to its present day im- this great Memphis industry.
Turnin g to the educationa l and
portan ce as the hub of th e Tricivic side of Memphis, Pro fe ssor
S tates trading area.
Repre�enting the growth and Blair �font of Booker T. Washi�g
importance of Memphi� as an in- ton High School told of the 1m
dustrial center in the Sout h was portance of the Nl1, o in M e mphi s
Mr. C. G. Eubank, m ill m anager and Memphis' most famous. st reet
of the huge, ne w Kimberly-Clark -Beale Street-wa,s dra!11at1z.� b y
Corporation plant. Mr. Eub an k told a song played by ) ancy S Or 1gm�l
of the industria l opportunitiei Be�le . �tr�t J ug Band, played m
the ir m1m1table Beale Street style.
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OLIVER-FINNIE
F
�----------'l ers . Un cler the direction of Dr .
Burnet T uthill, the Southwestern
Singers , o ver 70 voices, represent
one of the fin est collegiate cho ra l
groups in the nation
NEW PROMOTION HEAD

"Texaco Star Theater"
Moves to WMPS

The "Te xaco Star Theater," w ith
Tony Martin, E vely n K night, and
Alan Y oung, made its debut o ver
WMPS and the fu ll net work of the
American Broadcasting Com pany
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Metropolitan Auditions
Now Sponsored By
Farnsworth Corporation

Memph is. and Mid-South mus ic
lovers agam can hear t he Met ro 
politan A udit ions of the Air via
W I - c
� �: :� �am, which bet wee n
1936 and 1945 a d
_ ded 42 ne w arti�ts
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COMMERCIAL MANAGER
APPOINTED BY WMPS
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P. S. FROM

January, 1948

WMPS

PS, Inc., Memphis, Tenness

Radio Station WMPS

Affiliated with ABC- —The American Broadcasting Company
Operating with 10,000 watts daytime and 5,000 watts at night
Broadcasting on 680 kilocycles —"68 on your radio"
H. R. KRELSTEIN, Vice-President and General Manager
H. F. WALKER, Commercial Manager
W. B. RUDNER, Editor and Director of Merchandising
E. H. JAFFE, Staff Photographer

The American Broadcasting Com
pany has concluded its most suc
cessful year with gross billings
from the sale of radio time reach
ing a new peak, Mark Woods, presi
dent of the network has announced.

Mr. Woods said that ABC has
steadily strived to improve its pro
gram structure. "Patterned Pro
gramming," in which broadcasts of
Taylor-Howe-Snowden Radio Sales, National Representatives
the same general nature are pre
is published monthly for wholesalers and retailers in the WMPS
rpose is to further the distribution and sales of products advertised sented in succeeding time periods,
show wholesalers and retailers how to secure more profitable sales was further developed during the
ti arid progressive promotion of the products of our sponsors.
past year. For example, Wednes
day night on ABC is comedy and
variety night; Tuesday night pre
sents serious music and discussion
programs, and Friday night offers
Guest editorial by Francis L. Whitmarsh, President,
a group of America's top mystery
National-American Wholesale Grocers Association.
(Reprinted from December 1947 Issue of National Grocers Bulletin)
programs for radio listeners.

In 1947, as in the previous year,
General Mills Inc., topped the ABC
list of sponsor expenditures with
a reported total of $3,844,672. Proc
ter & Gamble Company placed sec
ond on this list in both 1946 and
1947.
Dancer - Fitzgerald-Sample, Inc.,
headed the list of advertising agen
cies buying time on ABC in 1947
with expenditures amounting to
$5,188,332, followed by J. Walter
Thompson Company in second
place. These are the same positions
held by these two agencies in 1946.
Among industrial classifications,
the food and food-beverage indus
tries once again headed the list,
spending $15,476,210 for time on
ABC last year, followed by drug
and toilet-goods industries with
expenditures totaling $11,200,995 in
1947. Third place in this division
is held by the house furniture and
furnishings industry, which spent
$2,920,030 last year.
Mr. Woods remarked that with
general production increasing, and
a still unsatisfied demand for con
sumer goods, 1948 should bring an
even better market than 1947. Ad
vertising through radio broadcast
ing and other media should
during the coming year.

Let's Look Forward to a pros
perous 1948 By Watching Credits:
In taking inventory of stock this
January, you list merchandise you
looking forward to selling and
getting Paid for. Not to strike a
pessimistic note, but to flash the
yellow caution signal, trade econ
omists in all lines are warning
their retailers. Credit risks are in
creasing steadily, and actual credit
losses in 1948 are expected to ex
ceed any year in the past decade.
Bankruptcies in August 1947 were
three times greater than those of
August, 1946, and overdue accounts
doubled within the next sixty days.
People are drawing on war-accu
mulated savings, consumer credit
and personal loans have zoomed
as people try to adjust themselves
to present income and outgo.

Economically, there has been lit
tle to gripe about. True, fair trade
was kicked around a bit, but it has
come through as strong if not
stronger than before.

Groucho Marx has dropped his famous greasepaint moustache
for El gin-American's popular quiz show which moves to Wednesday
nights at 8:30 over WMPS-ABC. Groucho's brash humor plus
a new twist in quiz shows involving a secret "code" word, makes
"The Groucho Marx Show" lively listening.

Sterling Drug Company
Renews "Bride and Groom"
Cinderella and her pumpkin
coach would have a hard time com
peting with the magic of everyday
realities of modern radio. Although
Cinderella managed by means of
a glass slipper and other props to
get her man, the story ends before
she ever gets a honeymoon.
"Bride and Groom" takes over
at this point in today's version of
modern magic. Millions of listen
ers sit down in their own living
rooms and wait expectantly for
Emcee John Nelson to ladle out
their daily cup of radio's finestflavored wedding punch.
A novel twist to the audienceparticipation program idea makes
"Bride and Groom" one of the
most unusual and entertaining net
work shows to be aired from Holly
wood.
The lucky couple, selected on the

LAFF-A-DAY

basis of an interesting letter they
have written to the network, ap
pear before the microphone to be
introduced and then go to a nearby
chapel for a dignified private wed
ding ceremony. During their ab
sence the program moves along
rapidly with interviews of couples
on the brink of matrimony or those
who are celebrating 40 or 50 years
of happy married life.
When the bride and groom re
turn, they appear before the mike
again to recount further details
of their courtship, their future
plans, and to receive their wedding
gifts.
Their gifts are the envy of all.
The happy couple receive a di
amond wedding ring, sterling-silver
flatware, and a honeymoon trip by
chartered airplane with all ex
penses paid, at a famous resort ho
tel, as chief features. But there is
always a household appliance or
some other equally valuable gift,
"Bride and Groom" is broadcast
from the El Morocco Room of the
.Chapman Park Hotel in Los An
geles and is heard every Monday
through Friday from 1:30 to 2:00
p.m. over WMPS-ABC.
Sponsored by the Sterling Drug
Company, "Bride and Groom"
reaches a huge woman's audience
every afternoon and is a powerful
selling factor for Bayer Aspirin,
Phillip's Milk of Magnesia and Dr.
Lyon's Tooth Powder, which are
the Sterling Drug Company's prod
ucts advertised on the program.
Wise druggists will avail them
selves of this potent advertising
by tieing in their displays of these
outstanding, fast - selling items,
with the "Bride and Groom" radio
program.
WMPS now 68 on your radio
with 10 times more power

EX-LAX RENEWS

"Oh, no, I'M not Eddie! I'M Eddie's press agent!"

Effective January 1st, the ExLax announcement campaign over
WMPS, was renewed for an addi
tional 13 weeks. This effective
campaign, consisting of weekly
coverage every Monday through
Friday at 1:00 p.m. will do much
to increase your sales of Ex-Lax.
The current Ex-Lax announce
ments are patterned on old-time
tunes, and in a reminiscing man
ner take the listener back to the
turn of the century—when a brand
new product was born, a product
destined to become America's most
widely used laxative. These mess
ages stress the fact that Ex-Lax is
a laxative you can trust—is ef
fective yet gentle; and "when na
ture forgets—remember Ex-Lax."

Volume was buoyant throughout
the year. There were rumblings
that overhead was out of line, that
fair trade minimums needed to be
lifted, that the percentage of profit
was down, and that the whole drug
store economy called for a point
ing up if it is to meet the com
petitive challenges now showing
up. Even so, the drug store co
tinues an outfit which, all in all,
doing a bang-up job for everyone
concerned.
Professionally ' this year was
good. Prescription volume gained.
Pay and working conditions for
employee pharmacists held their
own. The Pharmaceutical Survey
zoomed along at high speed, and
was welcomed to a truely dignified
place in the Medical Department
of the Army. Our national and
state associations were unusually
attentive to the problems and needs
of the craft.

Contrary to the general belief that lots of leisure is a fine recipe for beauty is lovely Barbara
Whitmore. this ABC starlet appears in several network attractions, including Libby, McNeill & Libby's "My True Story" over WMPS-ABC every weekday morning at 9:00, has a major role in a
Broadway show, and models fashions in her spare time.

Champagne Velvet Beer
Presents "Pleasure Parade"

Birds Eye Frozen Foods—Cash
Awards to participants called at
random who answer questions
about the product advertised on
"Kitchen Quizzer," WMPS, Mon
day through Friday at 4:30 p.n
Liberty Cash Grocers — Free
round trip via American Buslines
and merchandise certificates to
participants most correctly naming
mystery tunes offered on "Tunes
for Trips," WMPS, Monday through
Saturday at 7:30 a.m.
General Mills, Inc.— For Lone
Ranger Six Shooter Pistol Ring,
send 15c together with plainly
printed name and address, and
Kix Boxtop to: Lone Ranger, Box
100, Minneapolis, Minnesota. Of
fered on "The Lone Ranger,"
WMPS-ABC, Monday, Wednesday,
Friday at 6:30 p.m.

Beechnut Gum Renews

By Taking Advantage of Na
tional Advertising: Campaigns an
nounced for current newspaper,
magazine and radio on a national
scope are: HEINZ Pennant Sales,
complete with carnival decorations
for your store, and plugging nearly
thirty of their products. Reversing
the cry, "Sell more small oranges"
SUNKIST has done an about-face
on 1776's or larger, publicizing Big
Navel Oranges. KELLOGG in a
joint venture with HEINZ is push
ing All-Bran and Sun-Maid Raisins.
The CALIFORNIA DRIED FRUIT
RESEARCH INSTITUTE have
designated February 5-12 as Dried
Fruit Week, and are spending a
quarter-million dollars to tell the
world. The Department of Agri
culture is encouraging the farmer
to cull chicken flocks to conserve
grain and are having a lot to say
about Stewing Chickens.
By Recognizing Cooperation: R.
Maynard Holt, president of OliverFinnie Company (87 years a Mem
phis food manufacturer), an
nounces the appointment of Robert
L. Baldwin as sales promotion man
ager, a man qualified by experience
in the advertising and promotion
department of the National Broad
casting Company, Radio City, New
York, and two years with a large
local advertising firm.

The Beechnut Packing Company
has recently renewed its regular
advertising schedule each Sunday
at 8:00 p.m. over WMPS. Making
use of an outstanding time avail
ability to broadcast their messages,
the makers of Beechnut Gum stress
the fine, minty flavor of their prod
uct—"For full measure of chewing
pleasure, get Beechnut Gum, the
high quality refreshment that'
By Helping to Keep the Mem
delicious."
phis Market Favorable: Adding
Beechnut dealers will find that strength, three more stores have
if they keep Beechnut Gum dis(Continued on page 4)
played, it will be a fast seller.

FOR MORE PROFITABLE DRUB $ALE$

Chase & Sanborn Coffee—Cash
Awards to participants called at
random who answer questions
about the product advertised
"Kitchen Quizzer," WMPS, Mon
day through Friday at 4:30 p.m.
Kay's Cookies—Cash Awards 1
participants called at random who
answer questions about the product
advertised on "Kitchen Quizzer,"
WMPS, Monday through Friday at
4:30 p.m.

Three

Association News

Here's an interesting summary
of an editorial in the December 22
issue of Drug Topics which records
that magazine's impressions of how
pharmacy fared in 1947:

Take a Lesson From Last Year

Among the leading artists heard
on the network were Lionel Barrymore, Groucho Marx, Abbott and
Costello, Jack Paar, Edward Ar
nold, Bing Crosby, Walter Winchell, Drew Pearson, Serge Koussevitzky and Karl Krueger.
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Congratulations to new grad
uates of the University of Tennes
see School of Pharmacy...Charles
DeWitt Ary, Jr., of Linden, Ten
nessee, and Harles Harden Carter,
Jr., of Bells, Tennessee, who re
ceived their B.S. Degree in Phar
macy during the recent graduation
ceremonies.

^ABC's gross network time sales
for 1947 amounted to $43,548,057,
an increase of 7.22% over gross
billings reported for 1946.

Published, by WMPS Merchandising Department

A year ago the food distributing trades were still en
joying an unprecedented business. Economists were warning
us that it could not continue and that our inventories were
too high. Shortly after the turn of the year our industry
went into a decided slump. Mrs. Housewife, upon receiving
information from the press and Washington to the effect
that there was plenty of food, suddenly decided to use up
what was in her pantry and stored away. The result was
that the retailer suffered through a loss of sales and he had
to wait until the consumer came back into the market. The
retailer found himself in the same position as the housewife
with badly balanced stocks, and he in turn stopped buying,
except for necessities, and worked his inventory into con
sumption. The wholesaler in turn, who had anticipated con
tinued sales, found himself with heavy stocks that had been
unloaded upon him by the packers, with the result that the
entire industry for a period of six months was in a period of
readjustment. Prices on many items dropped considerably,
many of them below replacement cost.
It would appear now that the entire food distributing
industry has gone through its period of readjustment and
that inventories are in better balance. Business throughout
the country has shown a marked improvement since July.
We are again being faced with the same sort of publicity
from the press and from Washington, but this time they
claim that prices are too high, and stress the extreme short
age of foods. It would appear that there is a tendency on the
part of some to again speculate and purchase more than
their turnover requirements, so as to be sure to have supplies
on hand. We are again enjoying a period of excellent busi
ness, but it might very readily result in finding ourselves in
the same position as we were a year ago, with an oversupply
of many items.
Some prices are still dangerously high as compared with
prewar figures, and it is doubtful if any of them can advance
substantially higher. Also, there are very few products that
are in too short supply and it is obvious that the best policy
for all concerned would be to buy as required and not to
purchase in anticipation of higher markets. It is true that
a speculative profit may be made in some lines, but on the
other hand the increase that might be expected is small
compared to the decreases in values that are possible.
In the average grocery store, a great many items have
declined in price under those of a year ago, and the so-called
dry groceries are selling at a reasonable figure. Most of the
prices are based on replacement costs which, naturally are
high due to labor, materials, transportation, and other cost
factors which can not be overlooked. Also, the spread in
profits at both retail and wholesale levels is less.
Eliminating such things as fats, meats, oils, and a few
other similar food items, I believe you will find that the
retail grocer has done much to reduce the cost of living to
the consumer. Our industry is now well balanced and in an ex
tremely fortunate position. Let us take a lesson from the
last year and not let it get out of hand, regardless of what
the temptation may be.
It must be borne in mind that with existing inflated
prices for all commodities, a larger amount of capital is
needed to do the same tonnage as was done before the war,
and therefore, purchasing beyond turnover requirements is
going to tie up a great deal of capital with the subsequent
dangers of over-expansion.
Under OPA, wholesalers and retailers, because of the
scarcity of merchandise, were able to get their permitted
markup. Since supplies have become abundant, however,
competition has stepped in and all wholesalers realize they
must place their retailers in a position to meet all competi
tion. Reports that I have received from all sections indicate
that aggressive wholesalers are doing this and selling as
close as they can, consistent with their increased costs. Lead
ing retailers are doing likewise but there is still a large ele
ment in both sections of distribution who must face the
facts that the percentage markup of wartimes is a thing
of the past, and that all must price their merchandise down
to a practical basis so that the spread in the cost of distri
bution from the manufacturer to the consumer is reduced
to a fair and reasonable minimum.
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Association News

ABC Network 1947
Cross Time Sales
Sets New High
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PROMOTE THESE--

DRUG STORE PRODUCTS NOW
ADVERTISED ON STATION WMPS
Paula Kelly and the Modernaires
The Terre Haute Brewing Com
pany in behalf of Champagne Vel
vet Beer, the beer with the milliondollar flavor, presents the show
packed with million-dollar stars,
"Pleasure Parade" over WMPS
every Monday, Wednesday and Fri
day evening at 6:15 p.m.
"Pleasure Parade" features a
galaxy of your favorite radio stars
—including the Modernaires with
Paula Kelly, Bob Kennedy, Jimmy
Wallington, Irving Miller and his
Orchestra, and Vincent Lopez.
The famous Modernaires and
Paula Kelly comprise today one of
the outstanding singing groups in
the country. Following the tradi
tion they established with the Glenn
Miller orchestra, the group fea
tures novelty and imagination in
arrangement, a snap and precision
in executing the popular songs of
the day, and a judicious sprinkling
of the hits that have become iden
tified with them via radio, records

experience with the Miller band.
Handling the masculine honors
in the vocal line is the handsome
and talented Bob Kennedy. From
the original cast of "Oklahoma,"
Bob has been heard as the baritone
lead in "The Mikado," "Pirates of
Penzance," "The Student Prince"
and many other musicals and op
erettas.
"Pleasure Parade" is announced
by Jimmy Wallington who has been
—J — —any top-flight nethile Vincent Lopez
master of cereWMPS listeners in Memphis and
the Mid-South are learning more
and more about Champagne Velvet
Parade" they learn that Cham
pagne Velvet has that real beer
flavor, and that the rich, robust,
full-bodied flavor of C.V. makes it
an all-season, all-weather favorite.
More and more people are saying
make mine C.V
because for me,
there is no finer beer.

Air Wick
Allen Ru
Alpen Brau Beer
Arrid
Ayer's Pectoral
BQR
Barbarossa Beer
Bayer Aspirin
Beechnut Gum
Bit-Q-Honey Candy
Bromo Quinine Cold Tablets
Camel Cigarettes
Carter's Little Liver Pills
Champagne Velvet Beer
Colgate Dental Cream
Cook's Beer
Courtney Ale
Doan's Pills
Dr. Lyon's Tooth Powder
Dr. Pierce's Golden Medical
Discovery
Dr. Pierce's Favorite Remedy
Dryad Deodorant
Ex-Lax
Fiesta Cosmetics
Fletcher's Castoria
Gillette Razors, Blades and
Shaving Cream

Glostora
Goldcrest "51" Beer
Grove's Paso Ointment
Ipana Tooth Paste
Jergens Lotion
Lifebuoy
Molle Shaving Cream
Mulsified Oil Shampoo
Nair
Noxzema
Old Nick Candy
Pepto-Bismol
Phillip's Toothpaste & Tablets
Prell
Red Cross Cough Drops
Red Top Ale
Saturday Evening Post
Sterling Beer
St. Joseph Aspirin
Syrup of Pepsin
Taft Moody Ice Cream
Toni Home Permanent Wave
Vitalis
Unguentine
Waterman Pens & Pencils
Whiz Candy
Woodbury Soap, Face Powder &
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List of new program and spot
announcement contracts over
WMPS taking effect between
December 15 and January 15.

Jack Smart does his part to remind you that there is still a
shortage of used fat in the nation. One of the few radio actors who
actually looks the part, Smart portrays Brad Runyon, hard-boiled
private detective, in Dashiell Hammett's "Fat Man," a top mystery
show presented by The Norwich Pharmacal Company for PeptoBismol over WMPS-ABC every Friday night at 7:00.

American Burlington Bus, spon
soring "Let's Get Up," 7:05
7:15 a.m. Monday through Friday;
and participating sponsorship of
At Home With Kay Allen," 11:""
to 11:45 a.m. Monday through Fri ROYALTY ...
.,
Bob Neal, WMPS Program Director (left), appears with Miss
day.
Hilma Seay and Mr. Hugo Dixon, during recent broadcast of "Our
Town Speaks," Miss Seay was 1947 Maid of Cotton and Mr. Dixon
Birds Eye-Snider, participating was King of the 1947 Cotton Carnival.
sponsorship of "Kitchen Quizzer,
to 4:55 p.m. Monday through
Friday (renewal).
—•—

Chase & Sanborn Coffee, par
ticipating sponsorship of "Kitchen
Quizzer," 4:30 to 4:55 p.m. Monday
through Friday (extension).

Lifebuoy Starts
Advertising Campaign

Benrus Airs
New Campaign

Lifebuoy Soap, "the only soap
especially made to stop B.O.", is
now being featured in one-minute
announcements, 11 times each
week, over WMPS. Always out
standing for their attention-getting
value, the current Lifebuoy an
nouncements have that personal ap
proach that is quickly established
by overhearing a short telephone
conversation. These announcements
will do much to increase your sales
of Lifebuoy Soap by calling to the
attention of listeners that they can
"Stop B.O. with Lifebuoy."
You can hear these announce
ments every Monday through Fri
day at 8:00 in the morning and
1:30 in the afternoon, and on Sat
urdays at 7:30 p.m.
The attention of WMPS listen
ers is assured on this extensive
advertising campaign for Lifebuoy,
and the attention of Memphis and
Mid-South merchants is invited to
the value-of such a campaign when
considering reorders and displays
of Lifebuoy Soap.

Seven times each week, at stra
tegic times preceding some of the
biggest audience shows, Benrus
goes on the air over WMPS to re
mind thousands of listeners to
"Buy a Benrus."
Benrus dealers will profit from
this extensive advertising cam
paign (10 announcements each
week during the best evening
broadcast time), by displaying their
stock of Benrus watches promi
nently, together with Benrus clocks,
signs, and other selling aids that
will highlight the fact that you are
an authorized Benrus dealer.

Mountain View Nursery, spon
soring "Eddie Hill," 1:00 to 1:15
p.m. Monday, Wednesday and Fri
day.

New Time For
Florida Citrus

Benrus Watch
nouncements.

....Lightner's Chicks, sponsoring
"The Plainsman," 1:15 to 1:30
Monday through Friday; and "Ed
die Hijj," 12:15 to 12:30 p.m. Sat
urdays.

Weather House, sponsoring "The
Plainsman," 5:30 to 5:45 a.m. Mon
day through Friday.
Company, an

Maintaining the same complete
Casite, announcements.
weekday coverage in its promotion
of Florida Fresh Oranges, Fresh
Grapefruit and Fresh Tangerines,
Colgate - Palmolive - Peet, an
the Florida Citrus Commission's
announcements over WMPS are nouncements for Colgate Dental
now heard at 9:00 a.m. every Mon Cream (renewal).
day through Friday.
As before, this schedule will vary
Crenshaw Company, announce
3 to product advertised in order
ments.
Ex - Lax, announcements
newal).

#1011 MORE PROFITABLE GROCERY $AEE$
iSH3fc*u PROMOTE THESE-GROCERY STORE PRODUCTS NOW
ADVERTISED ON STATION WMPS
Abros Products
Air Wick
Alpen Brau Beer
Apple Pyequick
Aunt Jemima Pancake Flour &
Buckwheat Flour
Barbarossa Beer
Beechnut Gum
Betty Crocker Lines
Birds Eye Frozen Foods
Bit-O-Honey Candy
Borax, Boraxo & Borax
Soap Chips
Bosco
Camel Cigarettes
Champagne Velvet Beer
Chase and Sanborn Coffee
Cheerios
Cook's Beer
Courtney Ale
Crisco
Derby Foods & Canned Meats
Drano
Dreft
Florida Citrus
G. E. Light Bulbs
Goldcrest "51" Beer
Gold Medal Flour
Grennan Cakes
Honey Maid Grahams
Ivory Flakes
Kay's Cookies
Kellogg's All-Bran, Gro-Pup,

INDUSTRY ...
,
Mr. C. G. Eubank (right), mill manager of the new Kimberly-Clark
Corporation plant in Memphis, is introduced by Fred Christensen
of WMPS. Mr. Eubank described the advantages of Memphis as an
industrial center on "Our Town Speaks."

Krumbles, Pep, Raisin Bran,
Rice Krispies, Shredded
Wheat, and Variety Package
Kix
Libby, McNeill, Libby Canned
Foods
Lifebuoy
Memphis Packing Co. products
Muffets
Nabisco Crackers
Nescafe
Old Nick Candy
Peter Pan Peanut Butter
Premium Crackers
Quaker Puffed Wheat & Rice
Sparkies
Red Heart Dog Food
Red Top Ale
Ritz Crackers
Ronco Products
Snowdrift
Sterling Beer
Swift's Prem, Bland Lard &
Other Swift Products
Taft Moody Ice Cream
Tastee Bread
Wesson Oil
Westinghouse Light Bulbs
Wheaties
Whiz Candy
Windex
Woodbury Soap
Zweibach

(re-

Groves Laboratories, announce
ments for Bromo Quinine Cold
Tablets.
Purity Bakeries, announcements
for Tastee Bread and Grennan
Cakes.
Red Top Brewing Company, an
nouncements.

Association News
(Continued from page 3)
joined the Memphis Retail Grocers
Association: Watts Food Store, 884
Cooper; Lucchesi Brothers, 247
Exchange Avenue; Aaron Weiss,
362 Vance Avenue.
Watch for the announcement of
the big election party soon. Two
tickets will be offered ready-setup campaigning as the Food Re
tailers ticket, and the Independent
Grocers ticket. For nominations
from the floor, we offer again the
Food Merchants tickets. Last year
the voting was spirited and close,
a tie developing for vice-president.

CHORAL GROUP . . .
The Southwestern Singers, under the capable direction of Dr. Burnet
Tuthill, raise their voices coast to coast over WMPS and the
American Broadcasting Company Network during "Our Town
Speaks" broadcast.

Congratulations are in order for
Liberty Cash Grocers, Inc., and
their -new Radio Show, "TUNES
FOR TRIPS" over WMPS; and
those grocers on whom the na
tional spotlight falls in early is
sues of grocets magazines; Charles
Adams at 2127 Madison whose
story appears in National Grocers
. ..
Bulletin, and B. F. Craig & Son, EDUCATOR
Professor Blair Hunt (right), of Booker T. Washington High
1262 Breedlove in The Co-operative School in Memphis, spoke briefly on the social significance of the
Negro in Memphis and the South during this broadcast.
Merchandiser.

